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FIRST IT \(VAS AN UNBRANDED MARKET
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THEN BR,f\NDS CAME TO IDENTIFY |
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AND THEN TO DIFFERENCIATE | |
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WHEN COMPETITION CAME |
BRANDS STARTED TO COMUNICATE
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BRANDING 1.0 | | |

CONTROL. EXPLICIT MESSAGES. ON-THE-FACE.
BRAND TALKS-CONSUMERS LISTEN
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BUT NOW THE GAME IS CHANGINCT‘- AGAIN
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CARLOS COELHO

WORLD IS CHANGING
- F.U.D.

FEAR- UNCERTAINTY DOUBT

Www.ivity-corp.com  IVITY 2007© ALL RIGHTS RESERVED



BRANDING 20 ; — - CARLOS COELHO

1S CHANGING

-

r-""

.'-f', '

-’i-q

# -:_._ o
1 'I'_-.'Ir
%0 Wy vi TR e
ol Nk S ]
T g :
F ——— |
Y |
' -
'Gﬁ;’ o
L]
-1,

HOMARO CANTU

WWW.ivity-corp.com  IVITY 2007© ALL RIGHTS RESERVED



BRANDI NG 20 CARLOS COELHO

= m —mnh [}

TS
E

11 e

WWW.ivity-corp.com  IVITY 2007© ALL RIGHTS RESERVED



B RAN D I N G 2 . O CARLOS COELHO
Ivity s

MESSAGES
ARE CHANGIN
CHANNELS

1996 | YELLOWPAGES/NETJ

e i .....JI; ke (Ve |7 O EETEL LU T SRR I I

2()0() RADIO/ NAPSTER

- - "o = 1“-" i -—— T £

2006/ TV/YOUTUBE =

e \| Z ,12’/

-"z"l. . PR

WWW.ivity-corp.com  IVITY 2007© ALL RIGHTS RESERVED



BRANDI NG 20 CARLOS COELHO

THE WORLD [
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BECAME A BIG NET
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BRANDS

ARE NO LONGER

IN CONTROL

OF BRAND MESSAGES




BRANDING 2.0

DEMOCRACY

CONTENT. TALENT. DISTRIBUTION.
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EVEN COUNTRIES
ARE NO LONGER
IN CONTROL

OF MESSAGES

GULTURAL LEARMINGS ﬂf'hM[HIEﬂ FOR MAXE BENEFIT GLORIOUS NATION OF KAZAKHSTAN
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CARLOS COELHO

BRANDING 2.0

A NEW CONSUMER
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